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±ÊÙ̃Øempower the farmers
of L imu Kosa by
i n t roduc ing mobi le phones

3



We a im to c rea te a pos i t i ve
impac t by c rea t ing a deep
unders tand ing o f the l i ves
and dreams o f the fa rmers
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4 FOCUS GROUPS

30 FARMERS

60 INTERVIEWS

4 2 11 19 

Weeks Villages Women Men



We be l ieve we can es tab l i sh
empowermen t o f the fa rmers
by c rea t i ng pe rsona l i sed
adv i ce
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A p p
F i n a n c i a l
W o r k s h o p



HOW? By ca tego r i s ing the
fa rmers in to p ro f i l es
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WHAT WE LEARNED



To create a deeper understanding on how to
empower farmers through mobile phone usage,
thesethreeaspectshavebeendetermined.

These three aspects are both regarding mobile
phones,andregardingthe farmersday-to-daylives.

The ultimate goal is to empower the farmers by
integratingtheir needs. However,first the physical
circumstancesandsocialcircumstancesneedsto be
harmonised.

W e  d e t e r m i n e d  t h r e e  c r u c i a l  
f a c t o r s  t o  e s t a b l i s h  a  d e e p  
u n d e r s t a n d i n g
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NEEDS

SOCIAL-
ECONOMICAL 

CIRCUMSTANCES

PHYSICAL 
CIRCUMSTANCES
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MEET THE FARMERS



11

PHYSICAL 
CIRCUMSTANCES

SOCIAL-
ECONOMICAL 

CIRCUMSTANCES
NEEDS

- Bad road and bridge

- Majority has solar panels

- Bad phone network

- Buy phone credit at local 

shop

- Buy phone in Limu

- Mostly dependent on coffee

- çRichè during harvest season, 

çpoorè rest of the year

- Distrust in local 

management

- Illiteracy rate is high 

- Day-to-day planning 

mentality

- Being able to ask questions 

to FC/NL

- Education for children

- Stable income/ better 

understanding of financial 

stability

- Owning a mobile phone, 

preferably a smartphone

ά²Ŝn e e d f r o m y o u o n e t h i n g : t o w r i t e d o w n o u r
q u e s t i o n s a n d b r i n g i t t o t h e b o s s. I t i s n o t o n l y
m y q u e s t i o n , b u t f r o m t h e w h o l e c o m m u n i t y.έ
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ARCHETYPE
PROFIL ING
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MEET THE FARMERS
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MEET 
THE 
YOUNG
FEMALE
FARMER


